The Super Informed Consumer

Our readers dive into reviews and IndyBest
because they want as much information as
possible before making a purchase.

These are people who like to stay in the know.
From mortgages to mattresses, from budget to
sustainable, they enjoy informing themselves
with opinions that they trust.
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Who are they?”

e They are prepared to pay more for products
that make life easier

Making change happe
* 38% have sought information on how
e Product reviews have a major influence on their

purchasing decisions
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@ Gettmg itrightwith
the Consumer Pack

Look for big brands they can trust alongside
brands that offer them something a bit
different from the norm.

e They take positive steps to reduce the energy
they use
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Top categories: electronics, health and beauty,
home furnishings
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