Our Finance Pack wants to keep on top of
their finance options whether they are
interested in investing, looking for a loan,

moving house or reading about
cryptocurrency.

They rely on the Independent’s Money,
Property and Business experts.
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Scale up each audience pack to increase reach, or zoom in to increase efficiency —

flexible targeting that’s driven by our machine learning software using first party

Who are they?”

e They are more aware of personal finance than
they used to be

e They are very good at managing money

e They don't like the idea of being in debt
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Environmentally aware and looking for brands
that promise change.

Top categories: travel, home furnishings,
fashion
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