The new travel trend Who are they?” Making change happen

From short UK breaks to long haul ® They like to be surrounded by different people, ® 40% have bought a product because of a
adventures, these are people who put in the cultures, ideas and lifestyles company’s responsible behaviour
legwork to discover new destinations, the e They try to go somewhere different on holiday e 63% have taken action to be more energy
best things to do on location and the right every time efficient at home
ways to get there.

e They have a keen sense of adventure e 66% in the market for Free Trade products

and locally produced goods
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Scale up each audience pack to increase reach, or zoom in to increase efficiency — 5, lune TP s statemsnts ogqinst Times, Tlegroph and Guarcian (pre-pandemic 2015).

flexible targeting that’s driven by our machine learning software using first party & somens sy Ao 2021 UK Users only.
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